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Research on the practical teaching of advertising copy writing in applied universities

Luo yuchu

Liaoning Advertising Vocational College, Liaoning Shenyang 110148

Abstract: Advertising copywriting is a required course for advertising majors in application-

oriented universities. In order to improve students' practical ability, the author tries to integrate

advertising copywriting with other professional courses, so that students can have a deeper

understanding of the theoretical knowledge of advertising communication in the practice of

advertising copywriting. Based on the teaching situation of advertising in application-oriented

universities, the author puts forward the optimization strategy of practical teaching in application-

oriented universities, namely, adjusting the curriculum structure, improving the teaching content,

reforming the teaching method, establishing the practice base and strengthening the construction of

teachers.
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